What is a television “text”?
Nick Browne’s  “the political economy of the television (Super) text”

How do you study television? What do you talk about?  Different people will talk about different parts of sides of “television”.
Definitions

-the text – usually refers to the show.  The episodes, or the season.  

-the (super)text -  The promos leading into a text, or after it.  The “interstitial” material.  The “gaps in the program”  the “crevices” between a TV series ----------- The fact that ads appear as gaps between programming means that viewers have to spend minutes between each segment, not knowing what’s next.  The advertisements are aimed at the viewership.  Sometimes the ads are so incorporated, that there are not even really act breaks.  

People can skip thru commercials a lot easier with DVR now than they ever could with VCR. 

-The (mega) text – Everything on television in total.

The context – involves the fact that television doesn’t happen in a vacuum.    Whether you are carrying the cryptkeeper lunchbox as a child.  How it effects your life.  

Something on 1 network can effect other networks as well.    What happens on TV, just doesn’t happen on TV.  When Dan Quail “came out against Murphy  brown”, TV becomes this discourse and context for things that are going on in different places. 

How does network TV structure itself in response to all this togetherness?

“Flow”
HBO is always showing promos for original series before and after their shows
What’s going on in a super text is tied in with other nights on different networks. 

They are always trying to out-program each other with full nights. 
NBC Thursday nights – “must see TV” – from mid 80’s until Friends went off the air.

ABC Friday nights – TGIF – boy meets world family matters, dinosaurs, 

SNICK – Saturday night Nick 

Adult Swim -  Sunday night cartoon network

CBS Comedy Monday nights 

Saturday morning cartoons

ABC Monday night football

CBS would aggressively counter-program Monday night football, because they would assume that all men who watched TV

Sunday nights with Fox animation night 

Sunday nights with HBO – original series night

What you see on 1 channel is always a reaction to the programming of the other networks
The HBO “multiplex channels” can compete with any network when ever they want with programming blocks.  They will counter-program other HBO multiplex channels just so they can gobble up as many viewers as possible.  .  Nielson ratings are fine for promotion, but  HBO doesn’t really care what advertisers might think of them because they don’t use any!
Extras & Curb your Enthusiasm are about “painful comedy and embarrassment”
