B. Political Environment 
1. What is the current government? How did it assume power? Is it stable? How vulnerable is it to changing political forces?

Japan

United Kingdom

2. What other political forces are active in the country - strikes, regional antagonisms, nationalism, terrorists, etc.? How do these affect businesses there? What are the trends? 
Japan

United Kingdom
G. Market and Audience Information Sources 
1. Are media audited? If so, by whom? How reliable are their figures? What information on audiences is available? 
Japan

United Kingdom

2. What is the extent of market research and field research agencies in this country? What is the quality of these agencies? 
Japan

United Kingdom

3. Is the government a source of information on markets or audiences? What information do government agencies provide? 
Japan

United Kingdom

4. Are there any subscription services that provide ad recall figures or other measures of ad effectiveness? 
Japan

United Kingdom
